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INDIA : ENDLESS OPPORTUNITIES

As a nation that has experienced stupendous growth over the past 2 decades and is today
the world's 2nd largest growing economy, there is no country more conducive to the expansion
and development of the plastics industry.

To match the demands effected by this growth, India will, in the near future, need to be serviced by
advanced products made from plastics in various sectors that include agriculture, automobiles,
FMCG, building and construction, processed foods, consumer durables, pipes and conduits for water
management, gas distribution, electricals and healthcare. Hand in hand with the boom in industrial
growth, is the change in people's lifestyles. Recent economic developments have given rise to
phenomena like supermarkets, department stores and western style malls that have become fairly
popularin the metros and small cities.

With a double-digit growth of around 15%, Indian per capita consumption of plastic is set fo rise from
4kgs to 10.5kgs by 2010 and its polymer consumption to 12.5MMT per annum, making India the 3rd
largest polymer consumer in the world. To match this growth, the Indian processing industry would
require an additional 30,000 machines and project investment of around $US 9.5bn. For the next 10
years, there will be several new opportunities for machines, tools and additives that cater to dynamic
businesses, and serve the end-use sectors with new technologies.

In addition to a profitable market, India offers a wellspring of human resource. A factor that gives the
country a distinct competitive edge over others is its large workforce of skilled, English speaking
individuals. Add to that the facts that Indians are head hunted by over a 100 of the Fortune 500
companies and that in the next 20-30 years, a large part of the Indian population will constitute those
belonging to a younger age group. And apart from the provision of human capital, India is equally
competitive in terms of raw materials, machinery and technology. Several firms in India's
monufacturing sector have expanded globally and. are thus on their way to becoming true
multinationals. In fact, according to a McKinsey report, Indian manufacturing exports are likely to
grow to $300 billion in 2015 from $48 billion in 2003.

INDIA i
/- Resilient economy ’ J

* Macro economic reforms

* Huge demand potential

* Global competitiveness (effective productivity,
strong manufacturing base, strategic location,
intellectual capabilities)

* Qutsourcing haven

* Leadership in commodities

* Most aftractive emerging market in retailing

OPPORTUNITIEN. . J

¢\ PLASTINDIA FOUNDATION




~ PLASTINDIA 2006

PLASTINDIA 2006 attempts to provide a platform for both, members of the Indian plastics fraternity
and their international counterparts, to discuss and display their latest innovations in plastics.
PLASTINDIA 2006 will showcase the status of the global industry in terms of market knowledge,
polymer technology, advancements in the processing and finishing of plastic items. It will be a forum
where diverse skill sets and industry knowledge are brought on the same platform.

Globally, attracting over 1200 exhibitors and nearly 1 million visitors, from more than 30 countries,
PLASTINDIA 2006, is amongst the largest plastics exhibitions. Spread over 60,000 sq metres at
India’s premier location, Pragati Maidan, New Delhi, and with halls exhibifing raw materials,
machinery, and overseas participants, it promises to be an exciting and purposeful experience like
no otherin the industry.

/ PLASTINDIA 2006 \

CATEGORY HALLNO
Small Scale Industries 1
Machinery Manufacturers 2,3,4,5,11,12,13
Raw materials & additives 7,8,9,10
Dies & Moulds 15
Finished products n 18
Exhibitors from Asia Pacific 14
Exhibitors from Europe, America & Canada 6
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PLASTINDIA 2006, for the first time, will have a hall dedicated to the display of processed finished
products in an effort to exhibit the Indian plastics industry's ability to produce world-class goods. To
this effect, prime locations will be made available. Attractively designed, the hall will be a venue for
Indian participants to promote their products and interact with overseas buyers. The aim of this
initiative is to boost exports and make India the preferred source for high quality plastic products.
Also, a hall reserved exclusively for moulds and dies will help generate greater interest in them.
These measures, it is hoped, will further Indian plastics exports. In order to facilitate business, a
networking centre with online resources will be made available. It will form a venue to discuss
business, alliances, technology tie-ups, etc.
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— (_ Success of PLASTINDIA 2003 ) R
During PLASTINDIA 2003, ORG-MARG was commissioned to get the feedback from the exhibitors \
and visitors. The survey's findings, that are given below, assured us that we are on the right track.
o ..
* Visitors:
1. Nearly 88% expressed satisfaction with the organisation of PLASTINDIA 2003.
2. More than 72% had visited similar exhibitions abroad and found PLASTINDIA 2003 on par or better.
3. More than 90% were interested in visiting PLASTINDIA 2006.
Exhibitors:
1. Nearly 70% expressed satisfaction with the organisation of PLASTINDIA 2003.
2. Nearly 55% had visited similar exhibitions abroad and expressed satisfaction with PLASTINDIA 2003,
3. Nearly 90% were willing to participate in PLASTINDIA 2006.
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» Raw Material: Polymers & Resins
Intermediates, Blends & Alloys, Composites

* Speciality Chemicals, Masterbatches, Additives,
Colourants, Fillers & Reinforcements

+ Processing Machinery

+ Ancilliary Equipment / Instrumentation

* Finished Plastic Products

+ Moulds & Dies

«+ Recycling

« Post processing equipment for Printing, Plating, Lamination,
Surface Enhancement and Decoration of Plastics

+ Quality Control and Testing Equipment

+ Trade Promotion Bodies and Professional Associations

+ R&D, Education & Training Institutes

+ Technical Publishers, Standards etc.

_International Conference

An international conference will be held alongside the main
event aftracting the attention of the entire global business
fraternity. Eminent scholars, consultants, professionals,
technocrats, scientists and industry experts will come together
on a common platform and share their views and
experiences during various sessions of the conference. The

gothering will include national and international stake
holders from across the entire spectrum of the plastics
industry.

The conference will go a long way in providing a forum for
deliberations on the growth strategies, emerging
technologies, development opportunities and issues faced

by the industry.
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ORGANISERS IN INDIA

PLASTINDIA FOUNDATION is the apex body of major associations, organisations and institutions
connected with plastics. With common objectives of promoting the development of the plastics industry
and assisting in the growth of plastics and related materials and their products, the foundation is
dedicated to national progress through plastics.

PLASTINDIA FOUNDATION Mission

* To enhance the image and the growth of the Indian plastics industry by holding
world-class exhibitions in India ot regular intervals.

* To encourage theme-based exhibitions in India. ]

* To provide opportunities for the industry to demonstrate its capabilities and
participate in international exhibitions.

+ To educate all segments of society regarding the benefits of plastics.

« To ensure constant upgrades in standards of quality, environment-friendliness
and recycling within the plastics industry.

* To create a positive policy framework with all statutory entities, increase per
capita consumption of plastics and encourage exports.

* To be a flexible, vibrant and proactive body.

Founder Members ¢

* The All India Plastics Manufacturers Association

* Organisation of Plastics Processors of India

* Indian Plastics Institute
* Indian PIosﬁcs Federation

* Gujarat State Plastic Manufacturers Association
¢ The Plastics Export Promotion Council

* Central Institute of Plastics Engineering & Technology



4 VENUE FOR PLASTINDIA 2006

LEGEND

MAJSOR MACHINERY AND
ANCILLARY EQUIPMENT EXHIBITORS

OVERSEAS EXHIBITORS FROM
EUROPE, AMERICA & CANADA

- RAW MATERIAL EXHIBITORS

DIES, MOULDS & MOULD
BASE MANUFACTURERS

FINISHED PROCESSED GOODS
EXHIBITORS

OVERSEAS EXHIBITORS FROM
ASIA PACIFIC REGION

- SMALL SCALE INDUSTRIES

Pragati Maidan, New Delhi, India

Pragati Maidan is India's largest and most sophisticated exhibition and trade-fair center. A sprawling
complex with facilities like auditoriums, a conference arcade, a press lounge, restaurants, a bank, a

post-office, and a shopping arcade. Located just 15kms from the international airport, it is well

connected by air to all major destinations in India and around the world. Transportation to any part of

the country is easy and hassle-free through an efficient rail network. International standard hotels and

private accommodation are available very close to the venue.




ACCESS OPPORTUNITIES o

The integration of global markets and a promising outlook for the
world economy, offer immense opportunities for the plastics industry.
The future of the plastics industry is encouraging and ripe with
optimism. PLASTINDIA 2006 is a chance for industry professionals to
gather and exchange ideas on how best to capitalize on future
prospects. It also provides a venue for business transactions as it
is a one fime opportunity for vendors and investors to meet,
interact and profit. Indeed it is the right time and place to access

business opportunities.
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EXHIBITION Trade Fairs Ltd.

EXCLUSIVE ASSOCIATES FOR
EUROPE, USA & CANADA

-
Messe ' A\
Diisseldorf )

Messeplatz, 40474, Dusseldod, Germany,
Telephone: +49-211-4560-7762

Teletox : +49-211-4560-7740

E-mail  : SchreiberG@messe-duesseldorf.de
Website : www.messe-duesseldorf.de -

PLASTINDIA 2006 is supported b_y

EUROMAP T

European Committee of Machinery Manufacturers I

for the Plastics and Rubber Industries

| EX(LUSIVEASSOCIATES FOR ASIA PACIFIC REGION

B& Business & Industrial :

I
Unit 103 - 105, New East Ocean Centre, 9 Science |
Museum Road, Tsimshatsui East, Kowloon, Hongkong.
Telephone: +852-2865-2633
Fax : +852-2866-1770 / 2865-5513
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~ E-mail  : lovis@bitf.com.hk
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Off Andhen Kurla Road, Andheri (E), Mumbai 400093, India.
Tel: +91-22-26832911 - 26832914 Fax:+91-22 - 26845861

Website: www.plastindia.org  E-mail: plastindia@vsnl.com
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